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CONCEPTUAL REFERENCE POINTS OF THE RESEARCH

The music industry contributes to the formation of a country's cultural
identity, influencing the tastes, values, and attitudes of the nation. As a means of
expressing opinions capable of influencing collective thought, the music industry,
through the consumption of quality musical products, can contribute to social
cohesion, promoting diversity and intercultural understanding. Therefore, the
music industries of different countries have different relevance in the culture and
society of each country. In this context, analysing this industry both globally and
locally provides an updated view of the subject proposed for research. The
evolution of the music industry in Eastern Europe, including in the Republic of
Moldova, denotes the consolidation of the cultural identity of this phenomenon,
which requires complex scientific approaches, including in-depth cultural studies
about the industry, and research on the impact of this system on the society and
culture of the Republic of Moldova.

However, the specialized scientific literature does not include works that
sufficiently and comprehensively investigate the new ways of valorising the music
industry, its trends, dynamics, and development prospects. There is no in-depth
study of the functional structure and the specifics of the music industry in the
Republic of Moldova. The absence of a comprehensive scientific work conducted
at the national level regarding the place and role of the music industry system
represents a significant argument for the unexplored scientific dimension of the
music industry.

Description of the Situation in the Field and ldentification of Research
Problems. The problem of the music industry is debated in the specialized
literature from various aspects, including cultural and economic, and is an
important subject in the research of international and national experts.
Contemporary Western authors such as Power D., Passman D., Negus K.,
Cassiman B., Sadler D., Danilow B., Lasan J., Attali J., Franscogna X., Salvador
P., Margiotta M., Garnham N., Bruno C., Pablo S., Burnett R., Burcart D.,



Kanelloppoulu E., and others, influenced by the innovative perspectives of
precursor theorists (Ortega J., Adorno T., Horkheimer M.), adopt a predominantly
socio-economic approach. They regard the music industry as a component of the
global economy, analysing cultural distribution and consumption, criticizing the
standardized and oligopolistic character of the transnational music market.

Eastern European authors such as Pluszynska A., Korzeniewska K., Kube
S., Rayzhekiva G., Paoazova J., P. Barrer P., Barna E., Biasioli M., Leurdijik A.,
and others focus on music management and marketing strategies capable of
providing access for artists from the post-communist European space to the global
music market. Russian authors adopt a socio-humanistic approach and explore the
music industry both from an economic perspective, such as Kovalenko O., Sheiko
A., Beloterkovski O., Kostromitin P., and from a culturological perspective,
including authors such as Snejinskaia M., Todorova N., Lisakova A., Glasman A.,
Starkovici 1., and others, who interpret the music industry as a socio-cultural
phenomenon. Most contemporary researchers from both Eastern Europe and the
West focus on the impact of the intangible and artificial intelligence on musical
culture and the future of humanity.

In Romania, music industry research is conducted through the lens of
integrating the local structure into the global context. The theoretical discourse in
Romania approaches the subject from an economic perspective, focusing on the
success of artists and the profitability of companies, while the analysis of musical
consumption remains insufficiently addressed. For this research, relevant
contributions from Romanian authors such as Lupes A., Trifan E., Niculescu-
Mizil Gheorghe P., Coltofean D., Fintescu D., Balan-Béadoiu O., and others were
considered. In the Republic of Moldova, the music industry is explored in
interference and association with other research areas. The existing approaches do
not directly and comprehensively analyze this industry, but some perspectives
from local authors such as Tcacenco V., Tiganas I., Badar 1., Comendant T., and

others prove to be significant for the present study.



Research Purpose. The purpose of the research is to analyze the system of
the domestic music industry to determine its impact on the development of culture
and society in the Republic of Moldova.

Research Objectives: Establishing the theoretical basis for researching the
music industry to determine the conceptual framework of the research; Analysing
the functional structure of the global music industry to identify models potentially
applicable at the national level; Clarifying the specific functionalities and the
normative and institutional framework of the music industry in the Republic of
Moldova; Determining the sectoral architecture of the domestic music industry
and identifying its vulnerabilities; Analysing the opinions, perceptions, and
consumption practices of music products by the population of the Republic of
Moldova; Assessing the branding of music and the representation of entities in the
domestic music industry system; Establishing strategic development directions for
the music industry in the Republic of Moldova in the context of advancing
artificial intelligence; Evaluating the relevance of the music industry for the
culture and society of the Republic of Moldova.

Research Methodology. The research methodology of the music industry
represents a multidisciplinary and interdisciplinary approach, based on the
cultural-historical principle and the principle of the integrity of the system being
studied. Adequate methods, techniques, and procedures were applied to
investigate the music industry. The complex methodological approach to the
music industry was conditioned by the innovative character of the doctoral thesis
subject, analysed from the perspective of cultural studies and artistic management,
but also by the author's experience in the music industry system. The detailing of
this subject is presented in the relevant section of the thesis.

Research Hypothesis. The domestic music industry is a structural and
functional system, influenced by global transformations in the field, by the
national normative and institutional framework relevant to the socio-cultural and

economic circuit of the Republic of Moldova.



Scientific Novelty and Originality of the Results. The scientific novelty
of the results obtained lies in the pioneering nature of the work, being the first
doctoral thesis that addresses the music industry in the Republic of Moldova as a
cultural phenomenon and system. The main elements of the scientific novelty of
the thesis include: advancing the theory of the music industry value chain and
defining the concept of the music industry; conducting, for the first time, the
sociological research "The Music Industry in the Republic of Moldova: Issues and
Perspectives," which aimed at the impact, importance, and relevance of the music
industry for the culture and society of Moldova; determining a typology of the
relationship between the global music industry and the one in Moldova;
establishing the functional sectors of the music industry in Moldova and assessing
the indigenous dimension of the music industry; developing and applying the
formula for calculating domestic music production and the maintenance guide for
domestic music production; determining the quantitative and representative
branding of the music industry in Moldova; identifying trends and strategic
development directions for the music industry in Moldova.



THESIS CONTENT

Volume and Structure of the Thesis: The thesis includes: an abstract (in
Romanian and English), a list of abbreviations, an introduction, three chapters,
general conclusions and recommendations, and a bibliography (262 titles). It is
presented on 145 pages of main text, with 13 figures, 3 charts, 1 formula, 32
tables, and 12 appendices.

In the Introduction, the relevance and significance of the research are
analysed, providing an assessment of the current state of the specialized literature.
The purpose and objectives of the study are defined, along with the corresponding
hypothesis and the research methodology applied. The novelty and originality of
the scientific results, as well as the theoretical and practical importance of the
thesis, are highlighted, providing a concise summary of the chapters and details
regarding the application of the obtained results.

Chapter 1 — Historical, Theoretical, and Methodological Foundations for
the Research of the Music Industry explores the historical evolution of musical
activity, highlighting its transformation into a true industry. In Subchapter 1.1. —
The History and Genesis of the Music Industry, the author highlights the specific
challenges of the field and the contribution of inventions to industry
transformations, determining the period of the genesis of the music industry.
Subchapter 1.2. — The Theoretical Basis for Researching the Music Industry
includes international and national theoretical approaches, as well as the theory of
the value chain of the music industry as a new theory proposed by the author of
the thesis. The content of this subchapter strengthens the theoretical research
foundation of the music industry and provides a solid and important framework
for future thematic research. In Subchapter 1.2.1. — The Music Industry:
International and National Theoretical Approaches, the author performs a
complex analysis of the theoretical situation in the field and groups the approaches
to the music industry into: approaches by Western, Eastern European authors, and

those from Romania and the Republic of Moldova.



In Subchapter 1.2.2. — The Theory of the Value Chain of the Music Industry,
the discussion focuses on culturological analysis and, through synthesis, becomes
fundamental for identifying the structural and functional aspects of the research
system. The methodological approach applied by the author allows for identifying
the fundamental problem in the structure of the music industry: the erosion of
functional connections between proximal components and the appearance of
systemic gaps between links. The theory highlights the dual roles of the human
entity in the global music industry, emphasizing how it relinquishes power and
influence in favour of other links in the value chain. The author presents the theory
statement as follows: The value chain of the global music industry has two
vulnerable links, namely the creative and the final consumer link.

Subchapter 1.3. — Research Methodology for the Music Industry discusses
the multidisciplinary and interdisciplinary, complex and innovative objectives
proposed from the perspective of cultural studies and artistic management, as well
as the author’s expertise, which integrated various methods, techniques, and
procedures to achieve the research goal. This orientation allowed for the analysis
of current issues in the music industry, applying methods and knowledge from
social, historical, legal, economic, technological, mathematical, and other
disciplines to provide a comprehensive understanding of the music industry. The
following research methods, techniques, and procedures were used: the systemic
method; the structural-functional method; the diachronic method; the synchronic
method; the evolutionary method; the comparative-historical method; the
typological method; the bibliographic method; the bibliometric method; the
comparative analysis method; the combined grouping method; statistical data
analysis; the observation method; content analysis; psychological methods;
sociological surveys; questionnaire techniques; realistic modelling procedure;
scenario method; SWOT analysis; forecast balances method, and others. The
integrative methodological approach focused on the need to develop a solid



methodological framework capable of offering well-founded perspectives on the
strategic future of the music industry.

Chapter 2 — Global and Local Music Industry: Relationships, Similarities,
Differences analyses the interactions between the global and local music
industries by evaluating external factors, functional structure, and the applicable
regulatory framework, as well as the specifics of the global and local music
markets. In Subchapter 2.1. — The Functional Structure of the Global Music
Industry, the components of the functional structure of the music industry are
analysed, namely: production, distribution, and consumption. This type of
structural organization remains cantered on maximizing profit from guided music
consumption. The advancement of artificial intelligence and the virtualization of
music consumption forces the listener to act as a content consumer placed in a
complex marketing network with limited critical approach.

In Subchapter 2.2. — Specific Functionalities of the Music Industry in the
Republic of Moldova, the author identifies and interprets the functional
characteristics of the local structure within the context of the global market,
highlighting economic problems and challenges related to the unfavorable balance
of the music industry in the Republic of Moldova. In Subchapter 2.2.1. — The
Relationship Between the Music Industry in the Republic of Moldova and the
Global Music Industry, a complex analysis of the interactions between the
industries is carried out, highlighting a variety of responses to the culturalization
and technologization taking place in the industry. From this research perspective,
the selective relationship of the Moldovan music industry is highlighted, through
which a favourable direction for strategic development can be shaped.

In Subchapter 2.2.2. — The Domestic Dimension of the Music Industry in the
Republic of Moldova, another specific functionality is addressed, identifying its
components as a defining element, with the author highlighting the fragmentation
of the exploitation of musical works in the local audiovisual space, both online

and offline. Structured into three distinct musical components — Western, Eastern
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European, and domestic — the national dimension registers an unfavourable
balance. It negatively influences the activity of local music creators, right holders,
and local commercial entities in the field. The subchapter also addresses the fiscal
aspect regarding the VAT rate.

In Subchapter 2.3. — The International and National Regulatory Framework
applied to the Music Industry in the Republic of Moldova, the normative
perspective is analysed, finding that regulation is organized on two levels:
international and national, with a subchapter detailing them in strategies, plans,
programs, regulations, and internal orders. The author mentions that in the series
of laws applied, there is no law for the music industry, and in the list of examined
strategies, there is no strategy for the music industry. The implementation of the
analysed regulatory framework is carried out in six distinct sectors of the domestic
music industry: name protection, rights protection, private commercial, public
commercial, non-commercial associative, and collective management. In the
context of the research, the author develops a formula for the distribution of
author’s fees intended for domestic music production (DMP) and a Guide for the
maintenance of the DMP formula.

Chapter 3 — The Impact of the Music Industry on Culture and Society in the
Republic of Moldova includes distinct elements, both quantitative and qualitative,
of the impact highlighted through the relevance of entities, dynamic trends,
perspectives, and the opportunity for strategic development. In Subchapter 3.1. —
The Relevance of the Music Industry in the Culture of the Republic of Moldova,
the author analyses the representativeness of entities, whether public institutions,
NGOs, or commercial brands in the field, as indicators of the relevance and impact
generated on Moldovan society. The analysis of musical branding in the Republic
of Moldova identifies, determines, and groups protected stage names as follows:
non-representative brands for the music industry; brands associated with the
music industry; brands representative of the music industry. In Subchapter 3.2. —

Trends in the Dynamics of the Music Industry in the Republic of Moldova, the
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author analyses the functional and dynamic system of the Moldovan music
industry, highlighting two trends: the advancement of artificial intelligence and
the local music culture’s reluctance toward the globalized music industry. In
Subchapter 3.3. — Strategic Development Directions for the Music Industry in the
Republic of Moldova, the author combines several methods, techniques, and
research procedures, including SWOT analysis and forecasting, to develop model
music industries, conceptualized into strategic development directions. Thus, the
author models and determines two directions for strategic development in the
music industry: revolutive and involutive.

In Subchapters 1.4, 2.4, and 3.4, conclusions are drawn concerning the
discussion, illustration, and support of the scientific results presented in the
corresponding chapters.

It is mentioned that the structure and content of the thesis, especially in its
main part, is conditioned by the specificity of the work and the groundbreaking
research on the music industry in the Republic of Moldova. Thus, the Introduction
required comprehensive information and was presented in more detail and
extensively (including the methodological aspect), while the subject of the
regulatory framework was compartmentalized through the synergy of exploration
in the corresponding chapter. Although the author’s contribution, the results
obtained, and their discussion were focused in Chapter 3, the aspects mentioned
are also present in the other chapters of the thesis. In this regard, we also highlight
the way in which figures, tables, and charts are placed within the work, as they
represent a specific vision for amplifying the relevance of these elements within

the doctoral thesis.
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GENERAL CONCLUSIONS AND RECOMMENDATIONS

As a result of the complex, systemic, structured, and multifaceted research
of the music industry, it is clear that the goal of the research has been achieved,
the objectives have been met, and the scientific results presented have been
discussed and illustrated in the three chapters of the thesis, with conclusions in
sections 1.4, 2.4, and 3.4, which were approved in 12 national and international
scientific conferences and symposiums.

The research hypothesis was confirmed. Thus: (1) The music industry in
the Republic of Moldova is influenced by the evolution of the global music
industry, as demonstrated in the typology of external influences, with a selective
relationship characteristic of the music industry in Moldova; (2) The domestic
industry represents a structural system, as confirmed by the determination of the
six sectors of the local music industry, and is functionally specific to the national
context, as demonstrated by the clarification of its domestic dimension, the
analysis of the normative framework, and the evaluation of the music branding in
Moldova; (3) The music industry is relevant for the culture and society of the
Republic of Moldova, as analysed theoretically and methodologically in the thesis
and determined by the data of the sociological thematic research.

The main scientific problem was solved. Therefore, the thesis holds
significant theoretical and practical value. The place and role of the music industry
in Moldova have been scientifically reinforced, and the strategic development
directions for the music industry have been theoretically and methodologically
modelled and determined.

The results of this research have been implemented within a private
company in the music industry, the Musical-Literary Factory of Hits, two non-
governmental associations in the field of collective management of copyright and
related rights, the National Copyright Association, and the National Association
of Phonogram Producers and Performers, and a state institution under the

Ministry of Culture, Moldova - Concert Organization. Important aspects of the
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research results have been used through the author's participation in the approval
process of Law No. 230/2022 regarding copyright and related rights (AGEPI,
2022) and as an expert evaluator of music projects (Ministry of Culture, 2022-
2023), according to Government Decision No. 503/2019, for the approval of the
regulation regarding the funding of cultural projects from the state budget carried
out by non-commercial organizations.

In light of these findings, the following general conclusions are drawn:

1. The value chain theory of the music industry, presented in this thesis,
has completed and updated the theoretical research framework for the music
industry system in the Republic of Moldova. The music industry, as both a cultural
phenomenon and a system, was analysed and strengthened through the
conceptualization of the value chain. The author provides a definition of the
concept of the music industry: the music industry is a dual system, cultural and
economic, where music products and services circulate through a value chain
consisting of production, distribution, and consumption. The author's contribution
lies in determining the theoretical-methodological framework for the scientific
research of the music industry based on Western, Eastern European, Romanian,
and Moldovan approaches. This result facilitates the understanding of the
phenomenon, deepening the theoretical perspective of the music industry.

2. The functional structure of the global music industry, consisting of
production, distribution, and consumption, forms a transnational polarized
system, resembling a semiconductor with holes, where the value circuit is affected
by systemic gaps. The global music market is homogenized, concentrated, and
oligopolistic; therefore, for a healthy culturalization of music product consumers,
itis necessary to strengthen the vulnerable links of the industry. Successful models
suitable for national application include a focus on exports, adaptability to
technology and artificial intelligence, advanced production, and the role of trend-

setting.
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3. The functional sectors of the music industry in the Republic of Moldova
represent the essential mapping aspect for implementing strategies to develop the
music industry in the country. The six sectors — name protection, rights protection,
private commercial, public commercial, non-commercial associative, and
collective management — constitute the system matrix under investigation. The
domestic dimension of the music industry in Moldova shows an unfavourable
balance, caused by the predominance of foreign music production distribution.
This aspect, determined by 64.5% of respondents, represents a vulnerability. The
lack of a law regulating the music industry and the absence of a development
strategy for the industry are also normative vulnerabilities that need remediation.
State regulation of the distribution of domestic music production is a priority for
the strategic development of the music industry in Moldova and is supported by
68.9% of respondents. Implementing this regulation will guarantee the protection
mechanism necessary for the local music market. The trend of returning to
traditional values through mass musical activities, utilizing old songs with impact,
supported by pop fusion bands and light music orchestras, contributes to the
revitalization of the national musical heritage, enriching community experience,
and strengthening generational ties. This aspect is seen as an opportunity for the
music industry in Moldova, supported by 87.4% of respondents. The author's
contribution lies in the detailed and in-depth analysis of the domestic dimension
and identifying concrete solutions to address the industry's vulnerabilities,
included in the proposals section.

4. Consumption in the music industry of the Republic of Moldova plays a
crucial role in maintaining national values, acting as a community binder,
regardless of geographical distances. Consumption preserves specific musical
preferences that reflect the social realities of migration, providing a framework
for re-establishing the cultural identity of the Moldovan diaspora. The music
industry system in Moldova contributes significantly to preserving traditions and

strengthening the sense of belonging, addressing themes such as homesickness
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and patriotism, as supported by 49.3% of respondents. Migration also generates
economic opportunities, expanding the musical audience and stimulating
consumption, key aspects for the growth of the music industry in Moldova. The
study highlights the author's contribution to understanding the complex
interactions between music, identity, and migration.

5. Music branding in Moldova contains a significant and representative
number of protected trademarks. The author's contribution lies in the quantitative
and qualitative evaluation of protected stage names within the music industry
system. In a context where 37.7% of respondents believe that artists (and other
entities) do not officially protect their stage names, this achievement by the author
represents a new result for both the music industry and the field of intellectual
property.

6. The advancement of artificial intelligence is the current trend driving
the dynamics of the music industry both globally and locally. Combined artistic
management, focused on leveraging digital music products in synergy with live
musical performances, is an important aspect of the strategic development of the
music industry in Moldova. The majority of respondents (84.9%) believe that the
local music industry is a centre of creativity with high export potential. The
strategic development of the music industry in Moldova can be achieved by
following an involutive approach, as the functional architecture of the local music
industry is autonomous and has national specificity, noted for its local musical
culture and the promotion of domestic music branding.

7. The formula for calculating domestic music production (PMA = (X% +
Y%+ Z%) /3; PMA > 51%) quantifies and monitors national music creations,
facilitating reporting and performance analysis of the music industry in Moldova.
The maintenance guide for the formula for calculating domestic music production
represents the practical and methodological tool for users and professionals in the
industry, contributing to quality standardization and increasing the

competitiveness of national music products. The majority of respondents (60.3%)
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advocate for a share of domestic music production broadcasted that should be no
less than 51% of the total musical grid.

8. Themusic industry in Moldova has a significant impact on the country's
cultural, economic, and social development, and its relevance and importance are
essential in shaping and transmitting national values. The impact of the music
industry on the development of culture and society in Moldova is substantial,
through the interdependence of perspectives and opportunities within the music
industry and associated domains. Thus, the thematic sociological research The
Music Industry in the Republic of Moldova: Issues and Perspectives completed
the theoretical-methodological framework of the research, through unique data
revealing that, at the national level, 77.6% of respondents consider the music
industry important or very important; 73.4% of respondents show interest in the
music industry; 81.7% of respondents believe that institutions and organizations
in the field of culture are representative of the music industry system.

The sociological study also shows that, although 84.6% of respondents are
interested in music, 19.4% believe that music production lacks morality, and
29.9% think that the cultural message of music products is not fully conveyed.
Respondents suggest that the strategic development of the music industry in
Moldova should focus on exports (84.9%), as the Moldovan music market is
small, with a limited number of consumers (79.8%) who have low purchasing
power (62.7%). The author's contribution lies in the development of the
sociological questionnaire for the doctoral thesis topic, the detailed analysis, and
interpretation of the data reflected in the sociological research dedicated to the
music industry in Moldova.

The general conclusions and research results provide a solid foundation for
formulating recommendations focused on the strategic development of the
music industry in Moldova, grouped into three main directions:

I.  Normative, Economic, and Fiscal Regulations:

17



- Moldovan Parliament, Culture, Research, Youth, Sports, and Media
Commission: It is recommended to initiate the development of legislative projects
regarding: (1) the music industry; (2) amending the Audiovisual Media Services
Code of Moldova No. 174/2018 to regulate the share of domestic music
production; (3) amending the Law on Copyright and Related Rights No. 230/2022
to regulate the protection of domestic music production.

- Moldovan Government: Initiating the development of government
decision projects to: (1) create the National Music Industry Center; (2) develop
the National Standardization System for music industry products and services; (3)
establish framework fees for author remuneration.

- Ministry of Culture of Moldova: Initiate the development of a Strategy
for the Development of the Music Industry in Moldova, by exploring additional
strategies focusing on culture and creative industries.

- State Agency for Intellectual Property: Developing and implementing a
national project to increase both the qualitative and quantitative aspects of
domestic music branding, with the goal of developing a trademark protection
culture within the music industry system.

- Consumer Protection Agency and Market Supervision: Participate in the
development of the decision on the National System for Standardizing Music
Industry Products and Services.

- State Fiscal Service of Moldova: Recommendations for: (1)
harmonizing Moldova's Fiscal Code No. 1163/1997 with similar regulations in
EU member states, aiming to reduce VAT for cultural and arts companies from
20% to 9%; (2) harmonizing the Law on Entrepreneur Patents No. 93-X1V/1998
to cover cultural-artistic activities and the development of gradual, differentiated
payment methods for activities performed on an Entrepreneur Patent basis.

1. Competitiveness of Domestic Music Production
and Promotion of National Music Culture:
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- Music Production and Artist Management Companies: Recommendations
for: (1) focusing on launching finished music products and limiting the export of
pre-produced music; (2) developing trend-setting skills among Moldovan creators
and music producers; (3) promoting domestic music production on international
online platforms to expand global audience access; (4) exploring EU, China,
India, and Latin American legal frameworks to identify new markets for
Moldovan music.

- Commercial Banks and Credit Companies: Launching a banking product
focused on music branding, designed to support the domestic music industry by
offering preferential loans to trademark holders.

- Commercial Banks and Credit Companies in the Republic of Moldova: the
development and launch of a banking product (with a focus on musical branding)
aimed at supporting the domestic music industry through preferential crediting for
holders of rights over protected trademarks on the credit market of the Republic
of Moldova.

- Collective Management Organizations: (1) The implementation of an
efficient monitoring system (real-time or recorded) for musical works broadcast
in audiovisual and online spaces in the Republic of Moldova; (2) Updating the
methodology for the distribution of author and related fees, with the goal of
protecting and stimulating the domestic dimension of the music industry.

I11. Professional Training Quality in Specialized Educational
Institutions
- It is recommended for the Academy of Music, Theatre, and Fine Arts of the
Republic of Moldova: (1) The development and implementation of a course on
the Theory and Practice of the Music Industry, aimed at faculties within AMTAP
and the Continuous Education, Validation, and Career Guidance section; (2) The
creation of a music industry laboratory within the Department of Culturology and
Acrtistic Management.
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Research on the music industry remains a continuous process of
perseverance and confronting potential barriers and limitations in exploring the
field. It is evident that a system like the music industry in the Republic of
Moldova, which is dynamic and changing, produces data and results that are not
always accessible to the general public and researchers. Research limitations
concern both economic and financial aspects (sales, budgets, statistics), as well as
methodological and cultural-artistic content (structures, performances,
procedures, methods, techniques, musical performance, music products, and
services). In this regard, changes in consumer behaviour, access to primary
sources, the advancement of artificial intelligence, the diversity and complexity
of the music industry system, as well as the interdisciplinary nature of the issues,
represent potential challenges, but also opportunities for further research.

The author of this work proposes the following future research directions:
(1) Success models in the development of cultural-artistic management for music
products and services; (2) The cultural impact of the music industry system
through new associative techniques within the private sector; (3) The music

industry in the context of the changing cultural paradigm.
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